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CLOG Nearly every culture has devel-
oped its own variant of the wooden- soled 
shoe; the enduring Western version is the 
clog. For at least two millennia wood has 
served as a pragmatic material for the 
making of footwear: it is readily available, 
durable, and inexpensive, and it can be 
worked to fit the wearer’s foot. Owing to 
the biodegradability of the material, few 
examples of wooden shoes made in Europe 
before 1200 have survived, though a 
clog-style shoe dating from around 1250 
was found in the Netherlands. One of the 
clog’s likely antecedents is the patten, a 
wooden, platform-soled overshoe affixed 
to the feet with leather or fabric straps 
that dates back to the twelfth century in 
Europe. Pattens were devised as a practical 
means of elevating the wearer above the 
filth and dampness of the medieval street 
and of protecting the valuable leather or 
fabric shoes only the wealthy could own.1
 The archetypal clog is the Dutch 
klomp, a wooden, whole-foot slip-on 
shoe embraced by farmers, laborers, and 
peasant workers for centuries. Klompen 
protected feet not only from injury but 
also from the wet climate and were prized 
for their hard-wearing, practical nature. 
The wooden footbed absorbed sweat, 
which prevented slipping and kept feet 
warm in winter and cool in summer. These 
shoes could be plain and utilitarian or 
intricately decorated for formal occasions. 
Elsewhere in Europe, regional variations 
on the clog favored a fabric or leather 
upper affixed to the wooden sole for 
greater comfort when worn as everyday 
footwear. Hundreds of years later, clogs 
have remained a traditional and practical 
shoe in many European countries, although 
they are still most closely associated  
with the cultures of Scandinavia and  
the Netherlands.
 The humble clog forayed into 
popular fashion in the early 1970s. The 
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Swedish träskor clog, which features  
a flexible upper stapled or tacked to the 
wooden sole (usually made from birch  
or alder), became the most popular type. 
Usually backless and plain, the uppers 
could also be perforated or woven. With 
their thick wooden soles, clogs dovetailed 
neatly with the vogue for chunky footwear 
and platform shoes that helped define 
that decade’s look (see Platform Shoe). In 
the United States, the rise of yoga and 
jogging culture during the 1970s brought 
greater awareness to the importance  
of correct posture and gait and to the 
dangers of foot, back, and leg injuries 
caused by improper shoes. In 1968, the 
American footwear-maker Dr. Scholl’s  
had extolled the orthotic benefits of an 
inflexible wooden footbed in hawking  
the brand’s wooden- soled Exercise Sandal, 
designed to provide arch and heel support 
without sacrificing fashionability or “fem- 
inine appeal.” Along with the Danish- 
designed Earth Shoe (released in the U.S. 
market in 1970), wooden clogs provided  
a fashionable option for ergonomic 
footwear, since the wooden sole damp-
ened the impact of walking on hard 
surfaces and provided even support for 
the entire foot. Brands such as Skandal, 
Olof Daughters, Sven, Torpatoffeln, 
Troentorp, and Trolls were adopted by 
men and women who embraced the 
traditional Scandinavian clog as a stylish 
symbol of authenticity and down-to-earth-
ness. In 1969 coverage of the nascent 
trend, Time magazine commented that 
the footwear style looked like “matching 
gravy boats. . . . Thumbscrews would 
seem more comfortable to wear. Still, 
such is the rage for wooden shoes these 
days that no one cares”;2 a Sears Roebuck 
advertisement from 1970 describes the 
mass retailer’s take on the Scandinavian 
style as “deliberately cloppy, frankly floppy, 
sorta shoes.” By 1977 even the Swedish 
pop juggernaut ABBA had capitalized on 
the craze, releasing collector’s edition 
clogs emblazoned with the band’s logo 
and manufactured by Tretorn. 
 Like the platform shoe, the clog 
fell out of fashion as the decade pro-
gressed. Wooden shoes were perhaps  
too plebeian and bohemian for the more 
ostentatious, technology-obsessed 1980s. 
Today the clog remains both loved and 
loathed by the fashion world. Shoe 
designer Christian Louboutin once 
quipped, “I hate the whole concept of  
the clog! . . . And I hate the concept  
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Left: 
1— Shearling clog boot  
by Sven, 2017 
2— ABBA posing for  
an advertisement for Lois,  
a jeans manufacturer, 
Stockholm, 1975. Photograph 
by Bengt H. Malmqvist 
3— Advertisement for 
Swedish Gypsy Virgin  
clogs, 1971

CONVERSE ALL STAR The Converse 
All Star, the cap-toed sneaker originally  
designed as an athletic shoe, is an endur-
ing and ubiquitous icon of modern 
American footwear; it has not changed 
since 1949. Its simple canvas upper and 
rubber sole find their antecedents in the 
very first sneakers, which were produced 
beginning in the 1830s following the 
development of vulcanization, a process 
that improved the durability and flexibil-
ity of the latex rubber that was then being 
imported from the jungles of Brazil and 
Central America (see Adidas Superstar). 
These early sports shoes, which were 
designed for recreational activities such 
as badminton, croquet, tennis, and going 
to the beach, met the needs of an upper- 
class market that had both the time and 
the income to spare for such leisurely 
pursuits. 
 The Converse Rubber Shoe 
Company was founded in 1908 in Malden, 
Massachusetts, as a manufacturer of 
weatherproof rubber footwear. By 1915  
it had expanded into the athletic market  
with shoes for court sports, and two years 
later it released the All Star, a shoe well-
suited to the relatively new sport of bas-
ketball (a game that was also invented 
in Massachusetts, in 1891). This high-top 
sneaker—with its lightweight construction,  
flexible and non-marking rubber sole, 
and form-fitting canvas upper—was ideal 
for the leaping, running, and pivoting 
motions of basketball players. It could be 
laced tight for optimal support but was 
“loose-lined,” with an inner layer of can-
vas designed to shift with the foot during 
movement and thus reduce the chafing 
and blisters that can result from repeated 
abrasion. The trademark rubber toe guard 
was devised as a form of protection 
against injury and a means of prolonging 
the life of the shoe by shielding the softer 
canvas from wear.1 

of comfort!”3 while in 2007 the Dutch 
fashion house Viktor & Rolf updated its 
homeland’s traditional klomp by adding  
a sexy heel. Karl Lagerfeld resurrected  
the träskor-style clog for the Chanel spring 
collection in 2010.
 The clog’s practical appeal 
persists to this day, the shoe finding favor 
especially among occupations requiring 
extensive standing or for which traditional 
lace-up shoes pose a particular hazard. 
(Clogs are prevalent among nurses and 
chefs, for example.) Rediscovery of the 
slip-on ease and comfort of a clog-style 
shoe contributed to the explosive popular-
ity of foam-rubber Crocs in the early 
2000s. Though manufactured from a  
thoroughly modern, synthetic material, 
the Croc’s klomp-like form is unmistakably 
indebted to the ancient wooden-soled 
clog. —LB
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and fishermen, see Michel Pastoureau, The 
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Fabric, trans. Jody Gladding (New York: 
Columbia University Press, 2001), 69–70. As 
Pastoureau discusses, the iconography of the 
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changed over time. 3—Pastoureau, Devil’s 
Cloth, 75. 4—Ibid., 64–73. 5—See 
Thierry-Maxime Loriot, Jean Paul Gaultier au 
Grand Palais (Paris: RMN-Grand Palais, 2015), 62. 
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Burkini to Give Women Freedom, Not to Take It 
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CAFTAN 1—See Charlotte Jirousek, “The 
Kaftan and Its Origins,” in Berg Encyclopedia 
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Southwest Asia, ed. Gillian Vogelsang-Eastwood 
(Oxford, U.K.: Berg, 2010), 134–38. 2—Ibid.
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columns, both in Harper’s Bazaar, until 1962, and 
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Phenomenon—The Marriage of Fashion and 
Society in the ’60s (New York: Coward-McCann, 
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and Porter, Thea Porter, 7. 
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Mentges, “Jewelry,” Berg Encyclopedia of World 
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(Oxford, U.K.: Berg, 2010), 407–12. 2— Aldo 
Cipullo quoted in Marian Christy, “Nails, Nuts, 
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