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Left: 
1— Shearling clog boot  
by Sven, 2017 
2— ABBA posing for  
an advertisement for Lois,  
a jeans manufacturer, 
Stockholm, 1975. Photograph 
by Bengt H. Malmqvist 
3— Advertisement for 
Swedish Gypsy Virgin  
clogs, 1971

CONVERSE ALL STAR The Converse 
All Star, the cap-toed sneaker originally  
designed as an athletic shoe, is an endur-
ing and ubiquitous icon of modern 
American footwear; it has not changed 
since 1949. Its simple canvas upper and 
rubber sole find their antecedents in the 
very first sneakers, which were produced 
beginning in the 1830s following the 
development of vulcanization, a process 
that improved the durability and flexibil-
ity of the latex rubber that was then being 
imported from the jungles of Brazil and 
Central America (see Adidas Superstar). 
These early sports shoes, which were 
designed for recreational activities such 
as badminton, croquet, tennis, and going 
to the beach, met the needs of an upper- 
class market that had both the time and 
the income to spare for such leisurely 
pursuits. 
 The Converse Rubber Shoe 
Company was founded in 1908 in Malden, 
Massachusetts, as a manufacturer of 
weatherproof rubber footwear. By 1915  
it had expanded into the athletic market  
with shoes for court sports, and two years 
later it released the All Star, a shoe well-
suited to the relatively new sport of bas-
ketball (a game that was also invented 
in Massachusetts, in 1891). This high-top 
sneaker—with its lightweight construction,  
flexible and non-marking rubber sole, 
and form-fitting canvas upper—was ideal 
for the leaping, running, and pivoting 
motions of basketball players. It could be 
laced tight for optimal support but was 
“loose-lined,” with an inner layer of can-
vas designed to shift with the foot during 
movement and thus reduce the chafing 
and blisters that can result from repeated 
abrasion. The trademark rubber toe guard 
was devised as a form of protection 
against injury and a means of prolonging 
the life of the shoe by shielding the softer 
canvas from wear.1 

of comfort!”3 while in 2007 the Dutch 
fashion house Viktor & Rolf updated its 
homeland’s traditional klomp by adding  
a sexy heel. Karl Lagerfeld resurrected  
the träskor-style clog for the Chanel spring 
collection in 2010.
 The clog’s practical appeal 
persists to this day, the shoe finding favor 
especially among occupations requiring 
extensive standing or for which traditional 
lace-up shoes pose a particular hazard. 
(Clogs are prevalent among nurses and 
chefs, for example.) Rediscovery of the 
slip-on ease and comfort of a clog-style 
shoe contributed to the explosive popular-
ity of foam-rubber Crocs in the early 
2000s. Though manufactured from a  
thoroughly modern, synthetic material, 
the Croc’s klomp-like form is unmistakably 
indebted to the ancient wooden-soled 
clog. —LB
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 The All Star quickly became  
the shoe of choice for basketball players 
looking for speed and stability on the 
court, competing with high-top designs 
by fellow American brands Spalding and 
Keds. In 1921 Charles Hollis “Chuck” Taylor 
was hired as a sales representative for 
Converse. A basketball fanatic and natural 
coach, he would become an irrepressible 
ambassador for the brand. Taylor spent 
his life traversing the country promoting 
the sport and the All Star shoe among 
players and athletic directors alike. His 
endorsement helped Converse sell millions 
of pairs of All Stars, and in 1932 Taylor’s 
name was added to the shoe’s protective 
ankle patch.2 The All Star was the official 
shoe of the 1936 U.S. Olympic basketball 
team, and during World War II it was 
adopted by the U.S. Air Force as part  
of its physical-training uniform. 
 Through the 1960s “Chuck 
Taylors” remained popular basketball 
sneakers, dominating pickup games  
on schoolyard courts as well as profes-
sional matches on NBA hardwood. Wilt 
Chamberlain was one of the All Star’s 
many devotees, and he was wearing the 
shoes when he famously became the first 
player to score one hundred points dur- 
ing a pro game, in 1962. By the 1970s the  
All Star’s ubiquity on the court was chal-
lenged by competing models featuring 
the latest technical advances in materials, 
shock absorption, and support, includ- 
ing both the Adidas Superstar and the 
Nike Air Force 1 (see Air Force 1). 
 The world’s love affair with the 
All Star goes beyond basketball, however. 
In the 1930s, as the price of rubber products 
fell and the efficiency of manufacturing 
rose, sneakers like the All Star became 
more affordable and thus more common-
place, especially outside the realm of 
sports. With the growth of consumer cul- 
ture during the postwar economic and  
population booms, these simple sneakers  
(and the many designs that imitated them) 
became the unofficial footwear of chil- 
dren everywhere: they were inexpensive, 
rough-and-ready, and easily disposable 
when they inevitably wore out. 
 The overwhelming appeal of  
the shoe to a market of casual wearers 
prompted the release, in 1957, of a low-cut 
oxford style. In the 1960s and ’70s, the  
All Star, now available in a rainbow of 
bright colors and patterns, also gained  
a following among numerous countercul-
tural groups, including punk rockers, 
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Left: 
1—  Basketball practice, 
1925. Unknown photographer
2— Converse contingent  
in Boston’s Pride Parade  
wearing shoes from the 
company’s Pride collection, 
2016. Photograph by Paul 
Neumann
3— Advertisement for 
Converse Chuck Taylor  
All Star sneakers, 1951
4— The Ramones, New 
York, 1981. Photograph  
by Ebet Roberts

COPPOLA Tourists travelling in Sicily 
often capture a familiar scene with their 
cameras: elderly local men relaxing out- 
doors in a group, all wearing a flat cap, or 
coppola. Typically made of tweed or cor- 
duroy, the coppola is a shallow cap with a 
soft back and a structured, curved peak 
that is often snapped down or sewn to a 
small stiff brim. The coppola is so deeply 
linked to Sicily in the popular imagination 
that in the 1972 movie The Godfather, 
director Francis Ford Coppola dressed  
the leading character, Michael Corleone, 
in one during his exile in Sicily. Corleone’s 
Mafia roots reinforce the stereotype asso- 
ciated with the coppola in the twentieth 
century—that it signified a tie to organized 
crime. Although it is true that low-level 
members of the Mafia wore the coppola 
(often set at an angle to signify their sec- 
tor identity), this practice simply reflected 
a broader sartorial convention among 
working-class Sicilian men. The dubious 
fame of the coppola led many to abandon 
the cap, but it has been making a come- 
back in recent decades among ordinary 
Sicilians and Italians in general. Cap manu- 
facturers such as La Coppola Storta have 
striven to restore its reputation by promot- 
ing it as an icon of the Sicilian people. The 
name of the company, literally “crooked 
coppola,” suggests the Mafia association 
while reclaiming the iconic accessory for 
civilian wear. 
 Though deeply associated with 
Sicily, the coppola is neither Sicilian in 
origin nor unique to that island. In fact it is 
traditional headgear in England, where it 
is simply called a flat cap and dates back at 
least to the fourteenth century. During the 
sixteenth century, exotic hats in tall shapes 
and with feather adornments exemplified 
the fashionable Italianate style in England 
and denoted high social status, whereas 
flat caps, primarily worn by urban trades- 
men and merchants, evoked modesty and 

skateboarders, and grunge musicians,  
and it found a place as well within Chicano 
cholo/a style. Today its widespread 
popularity transcends subcultural and 
style boundaries, and its mass appeal  
has made it a footwear fixture internation-
ally. Through all of these changes, the 
Converse All Star has remained the 
archetypal high-top sneaker—a versatile 
staple and a universally recognized symbol 
of twentieth-century casual fashion. —LB
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